


As urban economic centers transition away from manufacturing and industry,
many American cities have turned to tourism as the new revenue industry. This
transition to economic tourism morphs the monuments, identities, and memories

of a site into a commodity for tourist consumption. This tourism movement not
only hurts the larger community financially as the profit is isolated to a select few

but also the oversimplifications and reductions of local culture creates a false
narrative of the true essence and history of the surrounding community. The
investigation of this thesis is to in turn capitalize on the tourist population to uplift
the surrounding neighborhoods through the development of a connective
infrastructure serving as a magnet to both pull tourists out of the central district
and centralize necessary resources and development along its path.
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